
Composition as
Design
a design plan approach to 

production and analysis
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composers use available designs to 
design possible futures
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purpose

Why are you communicating?

What do you hope the audience will do or feel or think after 
they have experienced your communication?

What “possible future” are you advocating for?
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audience

intended audience

primary audience

secondary audience

ideal audience

real audiences

tired

angry

distracted

unwilling to listen

include people you did not 
anticipate
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audience
Anyone making an argument must:
have an audience to address

share a common language with the audience

make contact of some kind with the audience through spoken 
or written words or visual means

have a sincere interest in gaining the adherence of the 
audience

have a certain modesty about his or her beliefs, not holding 
them beyond question or discussion

be concerned about the audience and be interested in their 
state of mind
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audience

Audiences must:

be willing not only to listen but to try to understand

be committed to the argument, to its subject and its outcome

recognize how institutions like schools, churches, clubs, and 
so on both enable and inhibit how arguments happen

be willing to accept another’s point of view, if only for the 
time of the argument
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audience (things to consider)

age

gender

ethnicity

level of education

able-bodiedness

sexual orientation

class

upbringing

place of living

place of work

values/beliefs/commitments 
relative to the topic

self-identity: the kinds of 
relations we see ourselves 
having with others–mother, 
son, student, Republican, 
friend, worker, etc.
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context

What is the occasion of the communication?

What is the place of the communication?

What is the social, cultural, & historical context of the 
communication?
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production
strategies

ethos (ethics)

establishing the authority
of the composer
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production
strategies

pathos (pathetic)

the use of emotion to engage
or persuade an audience
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production
strategies

logos (logic)

“logical” forms of
arrangement & evidence

Tuesday, February 15, 2011



production strategies: logos

providing evidence
statement + proof
claim + supporting evidence

facts

statistics

surveys and polls

testimonies and narratives
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production strategies: logos

reason and common sense

syllogisms (deductive reasoning)

All human beings are mortal.
Socrates is a human being.
Therefore, Socrates is mortal.

enthymeme

We’d better cancel the picnic because it’s going 
to rain.

NCAA football needs a real play-off to crown a 
real national champion
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production strategies: logos

reason and common sense

cultural assumptions and values

“all [people] are created equal”
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production strategies: logos

Degree

better to fight them overseas than at home

Precedent

If motorists in most other states can pump their own gas safely, 
surely the state of oregon can trust its own drivers to be as 
capable. It’s time for Oregon to permit self-service gas stations.
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mediums & modes

Medium: the delivery form 
of the communication

video

website

brochure

academic paper...

Modes: the components of 
the communication

text

sound

still image

moving image
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arrangement
comparison

chronology

before and after

cause & effect
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juxtaposition
near to far
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juxtaposition
comparison
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repetition
big to small
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small to BIG

For want of a nail the shoe was lost,

For want of a shoe the horse was lost,

For want of a horse the rider was lost,

For want of a rider the battle was lost,

For want of a battle the kingdom was lost,

And all for the want of a horseshoe nail.
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BIG to small

Think globally.

Act locally.
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